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Host Collaboration Fact—Check Brand Global Reach

*  15~202 UW<2|o| D|EE CHF-AEAE T2 7 S YouTube—First B4 X|&f
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Source: https://www.bbe.co.uk/mediacentre/2026/bbc-group-youtube-strategic-partnership ; https://www.ibc.org/distribution-consumption/news/bbc-group-to-deliver-original-content-for-youtube/22967 ; https://marketingdecommerce.net/en/bbc-p:
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